REBECCA SCURR
PINATA FARMS

Fourth-generation fresh fruit producer
Rebecca Scurr, of family-owned
Pinata Farms and joint venture partner

BerryWorld Australia, received the
Next Generation Award at BerryQuest
International 2025.

‘I didn’t know what | wanted to do after school,
so | went to uni and did a Business Management
degree,” said Rebecca. “| was working in admin
part-time at the Pinata Farms’ office at Wamuran
(south-east Queensland) when | began working
with our third-party Honey Gold mango growers.
While learning how to grow and market a new and
amazing variety in the Australian fruit landscape,

| just fell in love with the industry.”

She joined the sales team in 2006 and now manages
national sales and marketing for pineapples, mangoes,
strawberries, and raspberries.

“I grew up on the farm at Wamuran and have heard Dad
(managing director, Gavin Scurr) and my uncle Stephen
(general manager tropicals) share their homegrown
passion for farming all my life. Dad and Stephen are
true pioneers in the industry. They’ve taken so many
risks and ridden the roller-coaster of farming and are as
passionate today as they were in the beginning. Fruit
growing (and selling) is a wild ride but seeing your fruit
on the shelf at the end of the day is super rewarding.”

Rebecca values the down-to-earth perception of farming.
“When I tell people that I sell fruit for a living, they picture
me with a stand on the side of the road. | love that farming
is still seen as such a grass roots industry. We still operate
with really strong family values.”

After decades of growing pineapples, Pifiata Farms
diversified into berries—strawberries in 2000 and
specialty raspberries in 2017 through a partnership with
the UK’s BerryWorld Group. “We launched BerryWorld
Australia to commercialise exclusive European-bred
varieties and develop the berry category,” she said.
“We’ve seen the Australian raspberry category flourish.
Consumers are now much more discerning, and this
pushes us to keep pursuing excellence.”

Rebecca led the 2017 launch of the BerryWorld
brand into Woolworths. “We’re continuously
looking at how our berries can stand out on shelves
through creative packaging and how to make
packaging more sustainable. But flavour comes
first and always has.”

She sees strong potential ahead.

“The Australian berry industry has so much to
look forward to. The winning combination will be
growers and retailers working together with our
consumer hats on.”

Family is central to Rebecca’s story.

“We’re a food-obsessed family. If we put ina
trial block of new berries at the farm, we all take
some home to taste and share. If it doesn’t

hit the flavour scale, we don’t grow it.”

“When I'm not travelling to visit customers or our
farms, my husband Jake and | are parents to two
little girls - Lucy, 3 and Alice, 1. Who knows, they
might be the fifth generation of farming Scurrs!”
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